AN INSPIRED PLAN:
HOW TO FIND YOUR BIG,
WORLD-CHANGING BOOK IDEA
(AND THEN DO SOMETHING ABOUT IT!)

“You have to be burning
with an idea, or a
problem, or a wrong that
you want to right. If
you're not passionate
enough from the start,
you'll never stick it out.”
- Steve Jobs
Changing the world is neither a tidy nor a speedy endeavor. Heck, changing your own
world doesn’t even fit that description. But when you suddenly find yourself struck by a
lightning bolt of an idea — a spark that could ignite a fire in the lives of others — you
realize it’s worth the mess to make it real.

CHANGING THE WORLD
Ask 10 people what it means to “change the world” and you’ll get 11 different answers.
Here’s what I mean, in the context of this guide, by a “world changing idea.”
This is an idea that changes an individual’s world (for example, a book reader); on a
larger scale, it can create change in a group of people; and if it spreads far enough, it
can change people and groups in countries all around the world. In this way, the idea
creates an invisible connective tissue between people who might otherwise have little
in common and never meet.
When people from different backgrounds shift their perspectives and even their
actions, based on the impact of one specific idea, they create a collective shift. Think
of the big idea as the vibration, and the people as part of the tectonic plates, deep
under the sea, all moving together in unison.
THAT is the power of a big idea.

WHAT’S THE BIG IDEA?
WHAT DEFINES SUCH AN IDEA?
• It’s universal enough to connect strongly with at least one clearly defined group of
people. For example: moms, entrepreneurs, dads, emerging generations of young
people, women, men, certain cultural or regional groups, CEOs, artists, women
business owners, etc.
• It’s relevant in life and/or business now and also has a timeless quality that will most
likely make it relevant moving forward. For example: social media (in some form; I
predict).
• It has enough depth to be developed beyond a single book. It requires a book
strong enough to flesh out the concept and share with other people, and it’s a
strong enough conversation to continue after the book ends.
Every “big idea” in history came from a regular, mortal, once-ordinary human being
who had the courage to go looking for it.

HERE’S MY 3-PILLAR PLAN TO
LOOK DEEP WITHIN YOUR
CREATIVE SOUL, SEE IF YOU HAVE
A BIG IDEA THAT IS BUSTING TO BE
REVEALED, AND COMMUNICATE IT
TO THE WORLD!

1. UNCOVER YOUR OBSESSION

What’s an idea you can’t stop thinking about? One that keeps pushing its way into
your mind and refuses to let up, like a bright spotlight with no off switch? How long
has your idea been torturing you like this?
Your idea might be related to your line of work, or your side passion, or something
you’ve always been curious about. It might be connected to your personal story
and life experiences. Or you might have an idea of how to do something better,
differently… or how to completely dismantle the way something is currently done
(is your inner disruptor fighting to come out?).
It might come directly from a chip on your shoulder: an existing system or way of
thinking that has failed you, personally or professionally. Want to know how many
inventions emerge from sheer frustration with the way things are, and a fierce
passion by the innovator to do it better? Big world changing ideas don’t always
come from rainbows and sunshine. Some really good ones have come from the
dark clouds of despair and frustration.
Take a few moments here to journal about the idea (or ideas) you’ve uncovered as
I’ve been asking these questions. What idea are you obsessed about that might
create change — individually, for a group of people, a community… or bigger… If
the idea is strong enough that you can’t stop thinking about it, chances are, it’s
strong enough to create some level of change.
So the next question is: what are you going to do about it?

2. IMAGINE THE IMPACT
HOW FAR CAN YOUR BIG IDEA FLY?
HOW MANY PEOPLE CAN IT TOUCH?
The first step in impacting others with your idea is turning it into a written, published,
shareable anchor — a well-developed, well-written book. This is essential in
establishing you as the author of your idea. It also allows your idea to be shared
without you having to be in the room. Finally, a powerful book acts as a foundation for
all the other ways you’ll be broadcasting it to the world (as the visionary you are).
Once in book form, how many readers can you impact and inspire? If each of those
people acted, in some way, on your idea, and then told a friend, and so on… how big
a spotlight would your idea suddenly cast? How big would the light bulb become?
Now imagine the moment your idea breaks free from your book and spreads into
videos, speeches, smaller books, blogs, media interviews and articles, online
conversations, coffee shop conversations, a social media movement - or more? What
if people you’ve never met are suddenly hearing about, talking about, and USING
your idea in their lives?
Depending on how strong and well-formulated your idea is, your passion and
perseverance for making it real, and the level of your obsession in refusing to let it die
- the sky’s the limit! Suddenly you see that your “book” was only the beginning.
You’re probably wondering by now, where on earth you should even get started…
you know… in changing the world. It starts with a plan.

“An idea is like a virus. Resilient. Highly contagious. And even the smallest
seed of an idea can grow. It can grow to define or destroy you.”
- Cobb, the film “Inception”

3. CREATE YOUR MASTER PLAN
I personally need a plan to navigate my average work
week and also the grocery store. Writing a worldchanging book and then using that book to shine a
spotlight on as many people as possible, without a plan?
You’ve GOT to be joking!

“It takes as much
energy to wish as it
does to plan.”
-Eleanor Roosevelt

Having a detailed plan is the only thing standing between you and the overwhelm
meltdown that comes after realizing you have a REALLY good idea, and not doing
anything about it is NOT an option. Your plan is your sanity safety net. So let’s come
up with a detailed one to guide you!

FIRST QUESTION:
WHAT IS YOUR ULTIMATE VISION FOR YOUR IDEA?
List all the different ways you envision rolling out your big idea to the world. Start with
a book strong enough to anchor the rollout of your big idea, and then list the other
pieces that will follow.
DREAM BIG. Act as if everything you envision is just waiting to be made reality — it
just needs your driving passion and a plan. A book, multiple books, speeches,
videos, courses, products, your own podcast, radio or TV show, world tour… what are
all the ways you can possibly share your big idea with the world?

NEXT QUESTION:
WHAT WILL YOU NEED TO EXECUTE ON THIS VISION?
Will you need to research other ideas in the same space as yours? To
differentiate and also to see how your fellow visionaries (you’re in the club
now!) are implementing their ideas.
Which existing skills will you need to improve on?
Which new skills will you need to learn?
Which resources (including money) will you need?
Which work tools, including technology will you need to roll out your big idea?
What knowledge will you need to execute at the highest possible level? What
is your plan to obtain this knowledge (books, Ted Talks, conferences,
seminars, videos, articles, etc.)?
Who will you need to hire, whether in a support capacity, or experts to guide
you (internet marketing specialists, book writing experts, a publicist, etc.)?
In order to be successful at the level we’re talking about (and really enjoy the
journey!!), you might also have to work on yourself a bit, to make sure the
vehicle of the big world-changing idea is in the best possible shape. Is there
room for improvement in your mindset, habits, health and fitness, focus and
concentration or any other vital areas? Which resources will you need in these
areas (a mindset coach, trainer, nutritionist, etc.)?

WHATEVER.
IT. TAKES.
Is this plan I’ve laid out a little more in-depth than what you expected?
In addition to laying down a solid foundation for execution, the questions and
preliminary tasks above are designed to test your commitment to your big idea.
They’ll help you be honest with yourself about whether it’s worth it — whether it really
is an “obsession” that you MUST do something about — or if it’s a shiny object that
you can simply walk away from without a second thought.
Launching your idea will require long term vision and stamina: a “marathon not sprint”
mentality. This is not a website launch or even merely writing a book. This is the
declaration that you’re doing something different: that you’re willing to stand out from
the crowd. And that you will do whatever it takes to make it happen!
On a personal note, I hope you do see that it’s worth it — and “jump off the cliff and
build your wings on the way down,” as the Bradbury quote goes. A world without
visionaries and their big ideas is not one that I’d want to live in for very long. We need
your idea, and I will personally help you bring it to life.

SPEAKING OF... HERE’S THE
EXCLUSIVE OFFER I PROMISED YOU
WHEN YOU DOWNLOADED THIS:
When I offer creative consultations, the conversation has a strict 30-minute time limit
(because efficiency rules in creativity!). But we’re talking about the enormity of a world
changing creative idea here, YOUR obsession — and how to bring it to life. This is why
I’ve tripled that time limit, and created my Uncover Your Obsession 90-minute strategy
session.
Together, we will go in-depth, covering the topics you’ve just learned about in this
guide. I will take you through a specific process I use with my celebrity ghostwriting
clients to uncover your big world-changing idea, gauge its potential impact, and then
determine the most critical pieces of your implementation plan. Yes, all in 90 minutes.
If you were one of my celebrity ghostwriting clients, your total investment to work with
me would be comparable to a fully loaded mid-sized car. If I were to offer a 90-minute
strategy session like this separately (which I normally do not), the cost would be $250.
As my way of saying THANK YOU for celebrating the launch of Christine, Ink. with me,
your cost is $97. Is there any good reason that you shouldn’t email me right now to
book your Uncover Your Obsession session? christine@christine-ink.com.

Bestselling celebrity ghostwriter Christine Whitmarsh helps authors, speakers,
entrepreneurs, and high profile personalities develop, write and promote books that
make a difference in the lives of their readers. A ghostwriter since 2001, Christine has
worked with traditional and independent publishing companies including Simon &
Schuster and Penguin Books USA. In addition to penning dozens of titles for her
clients, Christine is the #1 Amazon bestselling author of the content marketing book
Personal Paparazzi: Your Brand Story Told Your Way, the novel Canyon Road and the
book Nuke the Elephant: From Freelancer to Project Ringmaster; a project
management guide for freelancers looking to level up in their careers. Her memoir
The Power of the Curve is also in progress.
The Ink Agency, Christine’s creative agency of professional writers and book
strategists has served clients worldwide since 2003. The Ink Agency helps clients
write, publish and promote extraordinary books that drive powerful personal and
professional brands.

