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DAY 1: FOUNDATION
Welcome to Day 1 of your 10 Day Author
Content Challenge! If you’ve been looking for
some guidance on the social media and
online content aspect of being an author this workbook is designed especially for
YOU.

During this challenge I’m covering things like
content strategy, the basics of written and
visual content creation, the new wave of
audio content authors should be thinking
about, and more!

Our job is not to create content. Our job
is to change the world of the people who
consume it.” – Andrea Fryrear
“

Before we get into creating content specific
to your book (or books) let’s talk about
creating a foundation to anchor that
content. Technically it’s called author brand
and we will come back to it later in the
challenge. But for now we’ll call it - “knowing
yourself as an author before creating content
about yourself and your books.”

*Note - the spaces provided in this workbook are for quick
notes and will not be enough for your complete answers.
You'll want to have a sheet of paper or digital document
open to complete your assignments.
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to get you started:
1. Describe in as much detail as humanly possible - even beyond humanly
possible - the audience of people whom you hope to have the MOST impact
on in your lifetime.
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For today’s assignment, here are 3 questions

2. How do you want people to describe you as an author and, for lack of a
better phrase, a thought leader? (Ex. "She gives me such a feeling of hope!" or

3. If, of all the things you write about and all the things you will EVER say to
your audience, they get a sudden massive case of amnesia and can only
remember ONE thing - what do you want that one thing to be?

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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"His stories are so imaginative.")

DAY 2: KNOW THY
AUDIENCE
Welcome to Day 2 of your 10 Day Author
Content Challenge!

“What I love about content is it has the
power to change people’s lives for a
second or for a day or forever. Great
content creates space for people to
pause and reflect, and that space is
where transformation happens.” – Jolie
Miller
KNOW THY AUDIENCE! This is my #1 content
creation strategy and it’s the foundation for
ALL the other tactics we’re talking about in
this 10 day challenge. The better you
understand your audience, the better the
content you’ll create and the more successful
it will be.
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Go on social media not just to post, but to listen to what other people are
saying and engage with them. Read THEIR stuff. The importance of
engaging on social media is especially evident on LinkedIn which requires
even more engagement than other networks, in my experience.

That’s a network where the extra engagement effort pays off. I’ve
developed some incredible relationships there, and purely through organic
(not paid) reach. As of this writing, LinkedIn continues to offer a valuable,
“minimal fluff,” business and brand centric social media experience.

EGNELLAHC TNETNOC YAD 01

Today’s assignment:

Here’s another way to know thy audience: ASK them via surveys, polls, emails

do, like what they want you to post. Remember the popular quote attributed
to Henry Ford: “If I had asked people what they wanted, they would have
said faster horses.” The goal of surveying your audience is to better
understand your customers, their problems, their wishes, and dreams so you
will KNOW what to post. You’re looking for the intersection of their wants
and your story and message. That is the end goal of “knowing thy audience.”

Today’s assignment is to develop a regular method of getting
to know your audience and then putting that method into use.
For example - creating and sending out a survey to your list.
Remember to make the questions about THEM and their
wants, needs, and problems.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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This doesn’t necessarily mean asking them for specifics of what you should

WONK

they want, and more.
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allowing them to do exactly that, while also learning how they think, what
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about themselves and their opinions. This is a fast and easy method of
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and other questions focused on them and their needs. People love talking

DAY 3: SIX PILLARS
Welcome to Day 3 of your 10 Day Author
Content Challenge!

“Make it simple. Make it memorable.
Make it inviting to look at. Make it fun to
read.” -Leo Burnett
Where do you begin your content
strategy?
Let’s start with figuring out WHAT you want to
say. Think about the core messages in your
book - whether this means your future book
that you’re now writing or a book you’ve
already published. If you have written several
books, for the purpose of this challenge
please pick one.

Whether through your characters if your book
is fiction, or if you’re a nonfiction author via
your own messages - a whole book has a
WHOLE lot to say.
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So where do you start?

With my 6 pillars strategy.

Doing a complete author content marketing strategy is obviously an indepth process but let me give you the all-important first step - breaking
your book topics into 6 pillars. Why 6? Because a 6 month rotation of
content is a solid lead up to launch, and it’s also something you can repeat,
twice a year, indefinitely.

Think about the major subject areas of your book and make a list of 6 major
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Today’s assignment:

messages. They might be your book’s sections or certain chapters, or 6
major reader takeaways. It’s up to you. Just make sure each one has enough
meat that you’ll be able to cover it from different angles for a whole month
since your 6 topics will become the 6 months of your strategy.
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Today’s assignment is to get the ball rolling by making a list
of the 6 content pillars of your book.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!

DAY 4:
COMMUNICATION
VEHICLES
Welcome to Day 4 of your 10 Day Author
Content Challenge!

“Be specific enough to be believable and
universal enough to be relevant.” -Ann
Handley
Communication Vehicles
Before we break down the 6 pillars from
yesterday’s lesson, let’s figure out WHERE you
will be posting content to speak to your
readers. There are several schools of thought
for this, but the most prevalent & easiest to
remember principle is this - post where your
audience is. For authors, this means
understanding your readers SO well that you
know where they hang out online, where
they’re having conversations.
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For nonfiction authors, ask this question: Where are your readers having
conversations about the problem your book seeks to solve? This will most
likely take some research on your part but it will be well worth it. The
alternative to research is the “process of elimination” strategy - posting on
EVERY social media network and seeing where you get engagement. There
are many social media networks nowadays so a process of elimination could
take a lot of time and effort on your part.

A better way is research, by searching and following online #hashtags
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Today’s assignment:

related to your book and seeing which conversations happening are a

media these days. This means visiting and observing, even briefly, every
social media network, even the ones you’ve barely heard of and even if you
initially don’t believe your audience is on a particular network. Research and
observation are two of the most important pieces of your content strategy.
Strategizing does not exist in a vacuum - it requires external input based on
what is actually happening in the marketplace.

Today’s assignment is to do your homework and then come
up with a list of the communication vehicles you will use to
reach your readers.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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Everyone with the possible exception of my mom is most likely on social
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It’s not a matter of IF your readers are on social media - but WHERE.
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book.
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match for the tone, audience demographic, and subject matter of your

DAY 5: MONTHLY
CONTENT THEMES
Welcome to Day 5 of your 10 Day Author
Content Challenge!

“Success isn’t just about what you
accomplish in your life, it’s about what
you inspire others to do.” -Unknown
Let’s continue on with your author content
strategy! By now you have your 6 content
pillars and you know where you’re going to
be posting content related to those
messages. Today let’s break down those 6
pillars - those 6 MONTH themes of your
content - to individual weeks and days.

As I mentioned earlier in the challenge, your 6
pillars should be big enough to span a month
but targeted enough to create a more
focused, specific conversation with your
audience, one that will guide their attention
to a certain angle of your book. Specificity
creates a deeper, more engaged experience
than trying to talk about everything all the
time.

Note: You'll need the Author Editorial
Strategy Template for this lesson. You can
find it by

Clicking Here.
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2. Next decide on frequency based on your audience, where and how much
they’re talking about your subject matter. For example: Facebook on Mondays
and Wednesdays, LinkedIn on Tuesdays and Thursdays, Instagram and TikTok on
Fridays..

3. Once you decide on frequency take each week’s theme and break it down
to days. Remember to tailor each piece of content to where you’re posting it
based on the tone, style and audience for that network.

You might be wondering how to put all this together. That's why one of
your free BONUS items for this challenge is my Author Content Strategy!
CLICK HERE to open it in Google Sheets then, click on File and Make a
Coppy so you have a copy you can edit.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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the month as it were.
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talking about it. These will be the 4 weeks of each month. The 4 “themes” of
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1. Look at each pillar and find 4 different angles of it - 4 different ways of

TENTNOC

Now you're going to break down each of your 6 pillars (the 6 months of
your strategy) into 4 weeks.
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Today’s assignment:

DAY 6: ARTICLE
WRITING
Welcome to Day 6 of your 10 Day Author
Content Challenge!

“We need to stop interrupting what
people are interested in and be what
people are interested in.” – Craig Davis
Let’s talk writing - specifically blog/article
writing, a key piece of your Author Content
Strategy.

Solid Opening and Closing Paragraphs
Both opening & closing paragraphs are
extremely important if not most important in
article writing.
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The opening paragraph of an article, similar to the introduction of a book, is
the invitation you're extending to the reader to continue reading. Think also
of a party invitation. As the reader I'm looking for details to help me
determine - Will I have a good time at this party? Is it for "people like me"
(to quote Seth Godin's book "This is Marketing")? What will I get out of
attending? Will it be a good use of my time?

To write a standout opening paragraph, think of the questions a journalist
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Day 6 Cont'd:

asks when crafting the opening paragraph of a news article (also the
standard opening paragraph of a press release), the basics: who, what,
where, when, how, and why. If that technique isn't a fit for your article,
another way to go would be to lay out a "reader promise" for your article -

the feeling I'm walking away with, ideally strong enough to connect the
highlight reel with the emotion, giving me a lasting memory of the article
(he-hem so I'll hit share!). It's a highlight reel that also cements the feeling
and overall impression you want your reader to have about your article.

When writing the closing paragraph of your blog or article, sum up the most
important things you want the reader to take away while also trying to
create some sort of emotion/feeling that they can attach to that
knowledge. When you can couple information with emotion, you've created
a memorable reading experience!

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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had - like party pics and videos. It's a highlight reel and also a cementing of

ELCITRA

The closing paragraph is a reminder to the reader of the great time they
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you 5 lesser known tax write offs for writers."
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like a thesis statement. For example, "In this article I'm going to share with

BONUS: Tell a Story
When in doubt while writing your opening and closing paragraphs, or
anything in between - tell a story.This doesn’t necessarily have to be a full
on story or case study either. You can and should be able to tell a complete
story in a few sentences - think: inciting incident, climax of action, and
resolution. Or, for self help or business development articles - the problem,
biggest risk in not solving it and solution.
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Day 6 Cont'd:

Include at least ONE story in your articles if possible, preferably as close to
the beginning as possible!
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Make a list of 10 article ideas/titles based on your book.

YAD

Today’s assignment:

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!

DAY 7: AUDIO CONTENT
Welcome to Day 7 of your 10 Day Author
Content Challenge!

“The reason we struggle with content
marketing is because we haven’t started
with ‘Why?’ Customers don’t care about
your vanity metrics. Ask them, ‘How can I
help?’” – Kristina Halvorson
For years I wanted to have my own podcast,
but was deterred by the idea that creating
audio content, specifically for a podcast,
was a huge hassle and investment of time
and money. Fortunately in the book Crushing
It! By Gary Vaynerchuk I learned about
something called “Amazon Alexa Flash
Briefing Skills” - a way of creating a daily
“news briefing” for Amazon Alexa and Echo
users that could also be distributed via RSS
Feed to multiple podcast distribution points
(such as iTunes, Google Play, and Stitcher).
The best part was, through the service I use,
it was fast, inexpensive, and easy. In other
words - I could finally get to work creating a
vault of daily audio content to round out my
content strategy!
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The best news is, creating daily audio content (a frequency I highly
recommend as easy as creating any other content:

1) Come up with a list of topics.

2) Write your scripts and/or bullet points - however you work best. I find that
600 words comes out to approximately a 5 minute episode, an ideal length
for Flash Briefing Skills. This is also a refreshing length for podcasts, in a
world where the art of brevity is too often discarded so podcasters can
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Day 7 Cont'd:

listen to the sound of their own voice for 30-60 minutes.

3) Record - preferably in batches so you don’t have to take time out to do it

BONUS TIP: Create a content “loop” so that you’re not constantly
reinventing the wheel for each type of content.

For example: Email newsletter > Blog post on your website > article on sites
such as Medium or Tumblr > LinkedIn article > related social media graphics
> audio script.

Repeat, switch it up, and add little nuggets to freshen up your content at
each point!Audio content is a huge opportunity for authors, especially
nonfiction ones, as a way of breaking away from the pack, sharing the
stories & messages from your book, and staying in front of your audience.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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Voila - you’re now an audio content creator! And your Author Content
Strategy, which presumably already includes blog, email, social
media, video, and other content - is now complete.

TNETNOC

4) Input/Distribute (depending on which provider you choose to use).

YAD

daily.
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Make a list of 10 EXISTING pieces of content in your vault that
you could translate into approx. 500 word scripts for a shortform audio broadcast (whether via Amazon Alexa, podcast or
both).
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Today’s assignment:

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!

DAY 8: TIME TO CREATE
SOME CONTENT!
Welcome to Day 8 of your 10 Day Author
Content Challenge!

“Great marketers have immense empathy
for their audience. They can put
themselves in their shoes, live their lives,
feel what they feel, go where they go, and
respond how they’d respond. That
empathy comes out in content that
resonates with your audience.” – Rand
Fishkin
Let’s put your Author Content Strategy to
work. Starting today we’re going to put your
strategy into use by picking a month, whether
it’s month #1 in your strategy, or maybe it’s
the month - the pillar - that you’re most
excited about - and GO!
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1. Review your 6 pillars, how you broke them down into weeks, and finally,

With your completed (or even “work in progress”) Author
Content Strategy from Day 5, you’ve already made the major decisions into days.

you know where you’re posting, how often, and roughly what type of content
you want to post about your book and your author brand.

2. Next, make content creation and distribution a daily habit (or for larger
pieces like blogs and articles, a weekly one) - something that you automate
in your life and eventually, do without stressing or thinking about. For help
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Day 8 Con'td:

hear what your audience has to say, and the BETTER your content will get!

But none of this happens until you START creating content on a regular
basis.
When it comes to committing to something, especially a new habit… there’s
no way around it: “If you want to be tougher, be tougher.” -Jocko Willink

Today’s assignment:

Create your FIRST piece of content, post it on your social
media networks (wherever you’ve already decided to post it)
AND share it to my Ink Authors group on Facebook.

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!
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content you produce, the more listening opportunities you’ll be creating to
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fine tune the messages around your book and author brand. The more
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on your content will give you the valuable feedback you’ll need to further
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audience’s attention. Sticking with it and monitoring audience engagement
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3. It’s consistency, especially over the long term, that will get and keep your
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with this, I highly recommend the book Atomic Habits by James Clear.

DAY 9: BE SEEN, BE
HEARD, STAND OUT
Welcome to Day 9 of your 10 Day Author
Content Challenge!

Here’s today’s inspirational quote about
CONTENT & the stories it tells:

“If you can take your personality and
inject it into the message you share, you’ll
be one step ahead in the content
marketing game.” – Jason Miller
In today's challenge we're going to look at
visuals, branding, and how to stand out from
the crowd. Content is important but people
are visual and if your content doesn't stand
out visually, you could be lost in the shuffle.

For this challenge, I welcome my Visual
Content Director, Owner and CEO of
Creative Apogee, Shannon Sharesky.
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...DRAEH

To connect with Shannon, go to www.creativeapogee.com
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Today’s assignment is to listen in on this interview with
Owner and CEO of Creative Apogee, Shannon Sharesky.
Then, Take a look at your author brand and make sure you are
sending the right message to get yourself seen and heard
above all the noise in this very busy world.
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Today’s assignment:

Be sure and visit my Ink Authors group on Facebook to talk about this
challenge, ask questions and report your progress. It’s where the authors go!

DAY 10: KEYS TO
CONTENT ROI
Welcome to the FINAL Day of your 10 Day
Author Content Challenge!

“The only way to win at content marketing
is for the reader to say, ‘This was written
specifically for me.” – Jamie Turner
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Here are some FINAL thoughts & tips on sticking to your Author Content
Strategy and getting the most ROI out of your content.

1) Scheduling your content creation and distribution habits will ensure the
greatest chance of success. If these actions are on your schedule, you’re no
longer relying on being “motivated” or “inspired” or “finding enough time” to
create content. And remember, for authors, content is the flashing beacon
that draws your audience’s attention to your book - it’s worth the
commitment to yourself to do it.
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Day 10 Lesson Wrap up:

2) Here are some content creation resources I use that might also be useful

Canva - graphics creation.
Meet Edgar - social media content programming.
Deposit Photos - for purchasing proprietary images for my blog (due to
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for you:

Did you find value in this Author Content Challenge? I would LOVE for you
to take a quick moment to post about it on your social media. Here’s some
help to do that:

“I just completed the Christine, Ink. Author Content Challenge

SYEK

An Author Journal (paper and electronic) - to capture content ideas.
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or website!).
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stringent copyright laws, the ONLY kind you should ever use on your blog

tuned!!!”

“Make your customers the hero of your stories.” -Ann Handley

How did you enjoy the challenge? What did you learn? What
ELSE would you like to know? Drop by my Ink Authors group
on Facebook to talk about this challenge, ask questions and
report your progress. It’s where the authors go!
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into use, and share with you about my book & why I think you’ll love it. Stay
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(www.christine-ink.com/challenge)! I can’t WAIT to put what I’ve learned

